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Praise for How to Sell at Margins Higher Than Your Competitor

"This is the complete book for both new and experienced salespeople and business owners to learn and re-
learn the essentials for success. How to Sell at Margins Higher Than Your Competitors emphasizes the
pricing strategies and tactics to increase the market share and profits of any organization. This is a book that
is as important to presidents as it is to salespeople."
--Bill Scales, CEO, Scales Industrial Technologies, Inc.

"As the largest service provider in our industry, we have a significant market advantage. However, we
constantly walk the pricing tightrope because, as this book so clearly states, 'business is a game of margins . .
. not a game of volume!'"
--John K. Harris, CEO, JK Harris & Company, LLC

"If you live and die on price, this book could be your only lifeline."
--Tom Reilly, CSP, author of Value-Added Selling and Crush Price Objections

"How to Sell at Margins Higher Than Your Competitors successfully illustrates profitable sales truths to
assist us in selling for maximum return. This book's well-researched, logical, and affirming words validate
the simple fact that as a premium company we deserve premium margins. So, while our competitors reduce
or match prices out of fear and scarcity, our managers, thanks to this powerful sales tool, can continue
quoting and closing with profitable confidence."
--Joe Bracket, President, Power Equipment Company

"I learned a long time ago that it is pretty difficult to control what my competitors will do, but we must
control what we do--like maintaining margins. This book is a 'wow!' that will help my salesmen crack bad
habits. Sales organizations should design their entire training programs around the content in this book."
--George C. Giessing, President, Brusco-Rich, Inc.

"This energizing book is the 'right stuff' for every sales force. It should be a required study for every
executive and sales professional who seeks to be successful."
--David R. Little, Chairman and CEO, DXP Enterprises, Inc.
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From reader reviews:

Dick McAlister:

The book How to Sell at Margins Higher Than Your Competitors : Winning Every Sale at Full Price, Rate,
or Fee make one feel enjoy for your spare time. You should use to make your capable a lot more increase.
Book can to become your best friend when you getting tension or having big problem along with your
subject. If you can make reading a book How to Sell at Margins Higher Than Your Competitors : Winning
Every Sale at Full Price, Rate, or Fee to get your habit, you can get much more advantages, like add your
capable, increase your knowledge about a few or all subjects. You are able to know everything if you like
wide open and read a reserve How to Sell at Margins Higher Than Your Competitors : Winning Every Sale
at Full Price, Rate, or Fee. Kinds of book are a lot of. It means that, science e-book or encyclopedia or other
people. So , how do you think about this reserve?

Deborah Browning:

Can you one of the book lovers? If yes, do you ever feeling doubt while you are in the book store? Make an
effort to pick one book that you just dont know the inside because don't judge book by its include may
doesn't work here is difficult job because you are afraid that the inside maybe not since fantastic as in the
outside search likes. Maybe you answer can be How to Sell at Margins Higher Than Your Competitors :
Winning Every Sale at Full Price, Rate, or Fee why because the great cover that make you consider about the
content will not disappoint anyone. The inside or content will be fantastic as the outside or maybe cover.
Your reading sixth sense will directly make suggestions to pick up this book.

Georgia Evans:

This How to Sell at Margins Higher Than Your Competitors : Winning Every Sale at Full Price, Rate, or Fee
is completely new way for you who has fascination to look for some information as it relief your hunger
associated with. Getting deeper you into it getting knowledge more you know or else you who still having bit
of digest in reading this How to Sell at Margins Higher Than Your Competitors : Winning Every Sale at Full
Price, Rate, or Fee can be the light food to suit your needs because the information inside this particular book
is easy to get by simply anyone. These books develop itself in the form which is reachable by anyone, yeah I
mean in the e-book type. People who think that in guide form make them feel drowsy even dizzy this book is
the answer. So there is not any in reading a reserve especially this one. You can find actually looking for. It
should be here for you actually. So , don't miss this! Just read this e-book sort for your better life along with
knowledge.

Elizabeth Maez:

As we know that book is important thing to add our expertise for everything. By a guide we can know
everything we wish. A book is a pair of written, printed, illustrated or even blank sheet. Every year ended up
being exactly added. This reserve How to Sell at Margins Higher Than Your Competitors : Winning Every



Sale at Full Price, Rate, or Fee was filled about science. Spend your free time to add your knowledge about
your scientific research competence. Some people has distinct feel when they reading the book. If you know
how big advantage of a book, you can truly feel enjoy to read a e-book. In the modern era like at this point,
many ways to get book that you simply wanted.
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